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Psychologie voor
een betere toekomst



1. Crisis van planetaire gezondheid

Papies, E. K., Nielsen, K. S., & 
Soares, V. A. (2024). Health 
psychology and climate 
change: Time to address 
humanity’s most existential 
crisis. Health Psychology 
Review, 0(0), 1–31. 
https://doi.org/10.1080/1743
7199.2024.2309242
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Risico’s voor de samenleving

Quiggin et al., 2021



2.  Crisis van systemen en gedrag



Systemen van excessieve consumptie

Hickel et al., 2021



Figure 1 Emission reductions 
achieved in high-income 
countries through recent 
absolute decoupling are highly 
insufficient for complying with 
their fair-shares of the 1·5°C 
global carbon budget

Empirical data and future scenarios of 
consumption-based CO2 emissions 
(expressed as percentages of 2022 
levels) for the 11 high-income 
countries that have recently achieved 
absolute decoupling (thin curves), and 
their population-weighted average 
(bold curves) are shown. Data for the 
absolute decoupling period (2013–19) 
are shown in dark grey, with data and 
estimates for the recession and 
rebound period (2020–22) shown in 
light grey. The dashed red curves show 
projected future emissions for a 
continuation of country-level 2013–19 
average GDP growth rates and 
decoupling rates (business as usual). 
The dashed blue curves show 
emissions pathways that would limit 
the cumulative future emissions of 
countries to their respective fair-
shares of the remaining global carbon 
budget for a 50% chance of a 
maximum increase of 1·5°C. 
Differences between different country 
pathways (thin curves) reflect 
differentiated mitigation achievements 
and fair-share mitigation requirements 
(not uncertainty as such). GDP=gross 
domestic product.

“Green Growth” is not happening, and 
there is no evidence it is possible. 

Vogel, J., & Hickel, J. (2023). Is green growth happening? An empirical analysis of achieved 
versus Paris-compliant CO2–GDP decoupling in high-income countries. The Lancet 
Planetary Health, 7(9), e759–e769. https://doi.org/10.1016/S2542-5196(23)00174-2

Groene groei bestaat niet
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Geiger, S. J., Köhler, J. K., Delabrida, Z. N. C., Garduño-Realivazquez, 
K. A., Haugestad, C. A. P., Imada, H., Iyer, A., Maharja, C., Mann, D. 
C., Marczak, M., Melville, O., Nijssen, S. R. R., Powdthavee, N., 
Praptiwi, R. A., Ranade, G., Rosa, C. D., Vitale, V., Winkowska, M., 
Zhang, L., & White, M. P. (2025). What We Think Others Think and 
Do About Climate Change: A Multicountry Test of Pluralistic 
Ignorance and Public-Consensus Messaging. Psychological Science, 
36(6), 421–442. https://doi.org/10.1177/09567976251335585

Weten van klimaatverandering … 



…  en hoop op een betere aanpak



Hickman, C., Marks, E., Pihkala, P., Clayton, S., Lewandowski, R. E., Mayall, 
E. E., Wray, B., Mellor, C., & van Susteren, L. (2021). Climate anxiety in 
children and young people and their beliefs about government responses 
to climate change: A global survey. The Lancet Planetary Health, 5(12), 
e863–e873. https://doi.org/10.1016/S2542-5196(21)00278-3

Zorgen bij de jonge generaties

Hill-Harding, C., Barsalou, L., & Papies, E. K. (2025). 
Students’ emotional experiences with climate change and 
how universities can help. Global Environmental 
Psychology, in press. Preprint:  
https://doi.org/10.31234/osf.io/nu76j

“It made me sad, because I thought, I 
don't know what to do with it. But I feel 
like if I get children, they will never get 
old, because before that time they will 
or be drowned in water or just it gets 
too hot for them. So, I worried a lot 
about that. And that's why I stopped 
following the news, because it made me 
so sad that I don't want to see it 
anymore.“

https://doi.org/10.31234/osf.io/nu76j


Weerstand tegen verandering

“It's as simple as "I want these things".

“Travel and holidays are such an important 
part of my life. My favourite pastime and 
when I’m not travelling shopping is my 
hobby.”

“I can't compromise the quality of my life
I'm sorry.”

“I work hard to earn my salary and I’ll 
spend it on however many flights, cars, 
steak dinners as I’d like.”

“The lifestyle impacts of adopting those 
measures in their entirety could be too 
harsh. Moving towards them is more 
achievable.”

“If I was doing it voluntarily it would be fine, 
as it is my own choice and I can stop 
whenever I want.”

“It must be at no cost to me.”

“I would do more recycling or something 
that doesn’t impact my lifestyle.”

Duncan, S., Hjelmskog, A., & Papies, E. K. 
(2025). “I can’t compromise the quality of my 
life I’m sorry”: Privileged individuals in the 
United Kingdom show little willingness to 
change high-carbon lifestyles. Energy 
Research & Social Science, 126, 104114. 
https://doi.org/10.1016/j.erss.2025.104114



3. Crisis van de verbeelding



“CONSUMINDEREN?” 





Davis, T., Harkins, L., & Papies, E. K. (2023). Polarizing Plates: Both Omnivores and 
Vegans Represent In-Group Foods With Eating Simulations. Personality and Social 
Psychology Bulletin, 01461672231202276. https://doi.org/10.1177/01461672231202276

N = 220 (Exp. 1) and N = 843 (Exp. 2), ca. half vegan, 60-75% female, age M 
= 33); Prolific, UK; 10 dishes, each in meat-based and vegan version (e.g., 
beef burger, falafel burger); 23,869 / 91,363 features, 3,910 /7,346 unique

https://doi.org/10.1177/01461672231202276


•Study 1 N = 854, Study 2 N = 3105, collected manually; November 2019; July/August/September 2020

Davis, T., & Papies, E. K. (2022). Pleasure vs. identity: More eating simulation 
language in meat posts than plant-based posts on social media #foodtalk. 
Appetite, 106024. https://doi.org/10.1016/j.appet.2022.106024

Top hashtags in meat-based posts: 

#food

#foodporn

#foodie

#dinner

#Sunday

#delicious

#yummy

#lunch

Top hashtags in plant-based posts: 

#veganfood

#whatveganseat

#recipes

#dinner

#foodporn

#veganlife

#healthy

#meals

https://doi.org/10.1016/j.appet.2022.106024


Zacht, fris, knapperig

Geblancheerd, gegrild, 
getopt, geroosterd

Fris, mals, pittig



Hoe werkt gedragsverandering?

✓ Hedonisch
✓ Sociaal
✓ Betekenisvol



Reward:
Hedonic

Social
Meaning  

Experience
of behaviours and outcomes

Simulation
of outcomes = expectancy

Behaviour

Reward:
Hedonic

Social
Eudaimonic

Context

Context

Based on: Papies, E. K., Barsalou, L. W., Claassen, M. A., Davis, T., Farrar, S. T., Gauthier, E., Rodger, A., Tatar, B., Wehbe, L. 
H., & Werner, J. (2022). Grounding motivation for behavior change. In B. Gawronski (Ed.), Advances in Experimental Social 
Psychology (Vol. 66, pp. 107–189). Academic Press. https://doi.org/10.1016/bs.aesp.2022.04.002

https://doi.org/10.1016/bs.aesp.2022.04.002


Farrar, S. T., Davis, T., & Papies, E. K. (2024). Increasing the appeal of plant-based foods through 
describing the consumption experience: A data-driven procedure. Food Quality and Preference, 119, 
105212. https://doi.org/10.1016/j.foodqual.2024.105212

N = 1204, omnivorous, UK, 12 plant-based dishes; features chosen through 
data-driven procedure (i.e., most positive features provided for popular meat-
based foods, and most fitting for plant-based foods)

Comforting evening hotpot made of warm butternut, 
lentils, and spinach, with rich coconut, lemongrass, and 
tangy Indian spices, served with flavourful pilau rice.

A diced butternut hotpot combined with lentils and 
spinach, added coconut and lemongrass, a pinch of 
Indian spices, and served with pilau rice.

Friday night pizza with tasty vegan mozzarella, savoury
watercress, satisfying pine nuts, earthy mushrooms, and 
delicious truffle oil.

Pizza topped with vegan mozzarella, mushrooms, 
and pine nuts, garnished with watercress and a 
dash of truffle oil.

Pub-style chickpea and spinach burger spiced with warming
cumin, coriander, and turmeric, topped with tasty houmous, 
delicious red pepper chutney and yummy red pickled onions, 
served in a filling roll.

Spiced chickpea and spinach burger seasoned with a 
pinch of cumin, coriander, and turmeric, topped 
generously with houmous, red pepper chutney and 
red pickled onions, and served in a roll.

Focus op belondende simulaties maakt plantaardig
eten aantrekkelijker

https://doi.org/10.1016/j.foodqual.2024.105212




4.  Psychologie voor een betere toekomst



Wanneer ben jij gelukkig? 



Bryson, A., & MacKerron, G. (2017). Are You Happy While You Work? The 
Economic Journal, 127(599), 106–125. https://doi.org/10.1111/ecoj.12269

… duurzame activiteiten
… en niet het doel van de economie. 

https://doi.org/10.1111/ecoj.12269


• Van klimaatmaatregelen: geld besparen, meer comfort, 
meer sociale interacties, betere gezondheid, …  

Post-groei (“brede welvaart”): 

• Minder productie, consumptie, reclame en afval, vooral
van minder nodige goederen en diensten; minder 
verbruik van energie en grondstoffen; minder werk; 
minder uitbuiting en colonialimsme; etc. 

• Meer tijd voor familie, zorg, samenzijn, buiten zijn, en 
cultuur; meer ruimte voor natuur, ook in steden; betere
fysieke, mentale, en sociale gezondheid; minder stress 
en ongelijkheid; schone lucht en water; en veilige
toekomst. 

• Door dit te benadrukken kun je anderen motiveren.

Health and social co-benefits





Tips

1. Jullie creëren een betere toekomst.  Als 
onderdeel van een groeiende beweging. 
Systemen die de oude kunnen vervangen. 

2. Praat over een betere toekomst.  Niet over 
“consuminderen”. Dat is goed voor jezelf, en leuk 
voor de ander. 

3. Motiveer anderen door co-benefits te
benoemen die voor hun belangrijk zijn.  Geld 
besparen?  Meer tijd voor je gezin?  Gezonde
baby?  Schone lucht?  Gezellige wijken?  Kinderen
die buiten spelen? ... 

➢ Motivatie komt voor uit positieve verwachtingen.



Vragen en Reflectie

Esther.Papies@ru.nl
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